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PlasticWhale

OUR PHILOSOPHY: PUTTING A MAN ON THE MOON

N 2011 Plastic Whale kicked off with a ‘Man on the moon'. To build a boat made from plastic waste.

The strategy was inspired by JFK's challenge to land a man on the moon.
't created a movement of people who wanted to make the impossible possible.
ANd it created a lot of technological spin-off for different industries.

Our ‘Man on the Moon' philosophy aims to do just that.
To Involve as many people as possible. And to use their commitment and innovative power to
tackle the problems of our modern age.

We do this by creating exciting challenges people want to be part of.
By creating concrete steps and results.

BY making complex things simple.

By making theoretical things tangible.

Always with our partners and their stakeholders; together we can get everything done.



OUR THREE PILLARS
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COLLECT

Fach year many thousands of

people come plastic fishing with us.

We take out tons of waste and tens
of thousands of plastic bottles.

a

PlasticWhale

CREATE

We turn the plastic waste that
we fish into value. Such as
beautiful boats, to fish more
olastic. Or design office furniture.

EDUCATE

We use our ‘Man on the moon’
ohilosophy in our talks and
Workshops for businesses and our
Foundation has popular school

orograms.
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PlasticWhale

CREATING AN IMPACTFUL PARTNERSHIP

To us, each partnership is unigue.
With our three pillars, we can create a
unigue mix of activities together.

We can shape a program that meets your
CSR goals and involve your employees &
other stakeholders..



LET'S PUT A MAN ON THE MOON

We don't believe in impossible.
N fact, we believe in the power of challenges.

Because they inspire people to get involved.
ANnd to make the impossible possible.

9 years ago Plastic Whale started as a challenge.

And it has brought us much more than we ever
could have imagined.

So that's how we like to work with our partners.
Let's co-create a plan that creates concrete
results and stakeholder involvement.
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COLLECT



COMPANY CLEANUP

Ensure you stay connected with your teams,
even in times like this - with an untraditional
team event: A Company Cleanup!

You and your colleagues are invited to be part
of this virtual clean-up, you can contribute by
cleaning up in your own neighlbourhood* and
of course by joining Uus on our boats to go
olastic fishing (Amsterdam and Rotterdam).

All group sizes are welcome from ten people
to hundreds - because the event can be
organized on an entirely remote base, hence
It does not matter from where you join the
clean up.

*If that's the beach, a forest or the city - it's all great
olaces for a clean up!




PLASTIC FISHING ON YOUR BRANDED
BOAT (covip-19 PROOF)

We can hit the canals again!

Sure, we have to abide by the 1.5 meter rules.
But we have got some great possibilities:

- Go plastic fishing with your team (max 4 people
oer poat)

- Rent a boot with your family
- Plastic Rescue

For more information you can check our website:
https://plasticwhale.com/plastic-fishing/



https://plasticwhale.com/plastic-fishing/




CIRGULAIR FURNITURE:
PLASTIC WHALE BY VEPA

We have a great partnership with Vepa.

N 2018 we Introduced the boardroom office
furniture set, made with Amsterdam Canal
Plastic.

Coming October we will jointly introduce a
NnumMmber of new products, made from
recycled PET:

Chair (stackable)
Side table
Lounge chair
Bar stool




PRODUCT CREATION WITH ELHO

N Septemper 2020 we present a new product
together with Elho aimed at the B2C market.

Elho's mission is to bring nature closer to the
people.

They have a strong background in creating
oroducts from recycled materials.

As such Elho is a logical partner for this new
endeavour.




EDUCATE



(ONLINE) TALKS

V
-

Plastic

@
rgnona ¢
N recent years Marius, Plastic Whale's founder, has

given many presentations at home and abroad.

—or this Covid-19 era, he has adjusted his
oresentation to an online version.

The content of his presentation is ever so relevant in
these uncertain times. et | 1%
't's about the importance of having a clear,
engaging, and challenging mission, the power of
creativity and stakeholder involvement and the
flexipility to respond to surprising twists.



(ONLINE) WORKSHOPS

Many of our partners are triggered by Plastic
Whale's ‘Man on the Moon' philosophy.

't fuels our ability to create appealing activities,
oroducts and projects with which we engage
thousands and reach millions every year.

We have developed a workshop program based
on our philosophy.

't Is aimed at creating concrete results and
mMaximum stakeholder engagement for our
partners.

We can offer the workshops both on- and offline.




CAPTAINS CLUB

Over the years Plastic Whale has been busy

building up a network of important, interesting,
and inspiring changemakers,

We want to connect people so we can inspire

action and create knowledge by exchanging
ideas.

To do so we organize a Captains Club event
every year.

O THE CLUB!

AS soon as regulations permit us to do so, we
will plan a new Captains Club event.



BOOSTING
THE PLASTIC WHALE

FOUNDATION

Our Foundation has a great school program,
alming primarily at 11- and 12-year-olds.

Through educational programs, school battles
and plastic fishing trips, we managed to inspire
and reach 225,000 people last year.

The Foundation has exciting new plans and
ambitions, boosting the program both on- andad
offline.

The Foundation is fully supported by company
and public donations and has an ANBI status.

Algemeen Nut
Beogende Instelling

ANBI




DEVELOPMENTS



GHANA AND PRODUCT CREATION

N developing countries poverty and (plastic)
oollution go hand in hand.

That's why we want to expand our impact model
to various hotspots where we can create positive
impact on the local environment and economy.

We have recently started a great new project in
Accra, Ghana, In cooperation with young and
ambpitious local entrepreneurs.

This new project will offer new exciting prospects
for Plastic Whale and our partners.

We will keep you posted!

Our Man on the Moon

Wlthlh Qhe yearwe witl have the best collectteh ane

2 o>
sortlhg center thh the happlest Workers iN“Ghana.’



ADDENDUM



OUR PR COVERAGE
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EN PORTADA

Imaginacion contra los residuos

Holanda se encuentra a la vanguardia de las soluciones originales para aprovechar los desechos plasticos.
También ha inaugurado el primer supermercado del mundo que ya no utiliza ese tipo de materiales

0 w: b
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POR ISABEL FERRER

I plastico forma parte de

nuestras vidas y nadie es-

capa a las basuras que ge-

nera. Holanda tiene fama

de llevar la delantera en

el manejo sostenible de
residuos, pero lo cierto es que conta-
mina como los demds paises. Su fuerte
es lainnovaciony elaboracién de pro-
yectos originales, capaces de concien-
ciar e involucrar a la sociedad en el
aprovechamiento de los desechos. Se
trata de iniciativas como la de EkoPla-
za, un supermercado local de produc-
tos organicos que incluye el primer
pasillo libre de envoltorios pldsticos
del mundo; la pesca de estas basuras
en los canales de Amsterdam, patro-
cinada por Plastic Whale, que ope-
ra también en las aguas internas del

nuarta da Ratardam alai

que tendria enormes consecuencias:
podian sustituir las botellas de litro,
que se devuelven en el supermerca-
do a cambio de 25 céntimos de euro
cada una, por otras de medio litro
—0 menos— exentas de dicha retri-
bucién. Ello contribuy6 a que au-
mentara su presencia en los vertede-
ros. En 2014, llegaron a sumar 1.500
millones de unidades, de las cuales
un 60% contenian refrescos, un 25%
agua y un 10% zumos. Y solo se reci-
cla una de cada cuatro, segtin cdlcu-
los de Recycling Netwerk, una orga-
nizacién ecologista independiente.
Viendo que la montaiia de basura se
disparaba, el Gobierno cambié de
opinién. A partir de 2021, también
se podran reclamar entre 10y 15 cén-
timos por las botellas pequenas al re-
tornarlas. En cuanto a las bolsas gra-
tuitas de pldstico de las tiendas, otra

nara al hac.

Q  Search Lonely Planet

TRAVEL NEWS

This company shows you the sights of
Amsterdam while fishing for plastic

i | -

)

estd hecho a base de “biomateriales
que sirven para el compostaje”. El es-
treno fue en abril, en Amsterdam, y
en el suelo del pasillo en cuestion po-
dia leerse lo siguiente: “Acceda a un
mundo libre de pldstico”. El resto de
sus tiendas tienen ahora ese mismo
mensaje impreso. Erik Does, direc-
tor ejecutivo de EkoPlaza, sostiene
que el propio consumidor prefiere
evitar los pldsticos. “Es una buena
forma de cambiar”, dice.

El sentido comtin asociado a esta
idea se repite en Plastic Whale, una
compaiiia abierta hace siete afos
en la capital holandesa y dedicada
a pescar las basuras plasticas de los
canales de la ciudad. Marius Smit,
su fundador, pidié ayuda a través de
las redes sociales para construir un
barco con basura de plastico. Exper-
to en administracion y gestion de em-

nracae “anaria rannie a sindadanne

Arriba, la
empresa
holandesa
Plastic Whale,
que se dedicaa
pescar botellas
de plistico en
los canales de
Amsterdam.
Abajo, muebles
de Van Plestik,
hechos con
impresora

3D. PLASTIC FISHING /
KOEN BLEIJERVELD
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todo tipo de gente dispuesta a ayu-
darme”. Luego se le ocurri6 lo de sa-
lir a pescar con red, y convocé a la
gente de nuevo a través de Internet.
“Pensé que vendrian 40 o 50, y con-
testaron 450. En 2012 ya fueron 1.200,
y todos ansiosos por ser ttiles. La ini-
ciativa se convirtié en un movimiento
y pensé que alguna empresa podria
estar interesada en reunir a su per-
sonal para algo asi. Me llam¢ Star-
bucks y vinieron 90 personas: subie-
ron a 16 barcos, y dos horas después
los habian llenado de basuras. Desde
entonces se han apuntado a la pesca
mas de 300 firmas”. Con las botellas
recogidas se fabrican los barcos, de
los que ya tiene nueve propios.

Smit dice que arrancé sin un plan
preconcebido, y se anda con rodeos.
“No tenemos pretensiones sino am-
biciones. El problema del plastico
es complejo y ofrecemos otra pers-
pectiva; la basura tiene también va-
lor. Se pueden hacer otras cosas con
ella”. Muebles, por ejemplo. Junto
con Vepa, una firma que trabaja de
forma sostenible, ha presentado una
gama de “mobiliario circular”. Fabri-
cado asimismo con botellas PET de
los canales, consiste en una mesa de
reuniones, una silla, una limpara y
un panel actstico. ;Qué hacer con el
resto de la pesca pldstica recogida?
“Se ladamos al basurero, pero Urban
Mining Corporation, un nuevo socio
experto en economia circular, busca
ya otros usos”, indica.

Los muebles de plastico recicla-
do pueden producirse también con
impresoras 3D, y a eso se dedican
Nout Kooij, ingeniero mecdnico y
disefiador industrial, y Sam van Til,
arquitecto y disefiador. Fundadores
de vanPlestik compran el pldstico al
reciclador “con poca contaminacién
adicional, como restos de comida o
grasas, que luego se prensa y calienta
hasta convertirlo en una masa acep-
table para que la impresora haga su
trabajo capa a capa”, apunta Nout. El
producto final no muestra los dife-
rentes tipos de plastico empleado y
ambos estdn empenados en fabricar
piezas utiles. De momento, ofrecen
sillas azules, mesas blancas y azules

v manatarnce T ae nranine nenilan an.

Travel News > All Travel News Stories > Europe > The Netherlands > Amsterdam > This company shows you the...

Gliding along the city’'s Golden Age canalsis a
‘must do’ when visiting the Dutch capital of
Amsterdam. Now, the world’s first plastic fishing
company have added a sustainable twist to your
average sightseeing experience. Aboard

Video

Destinatic
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Amsterdam'’s innovative plastic waste solutions

Latest news

World Radio Day: “We want 1o give
meaning back

Ciné-ONU screening: ‘Push’, just what's
fueling the housing crisis?

Ciné-ONU Ocean Week 2020 screening
of Blue

Quiz: International Day of Women and

. Girls in Sclence
*
Belgium puts EU-UN cooperation on UN
Security Council agenda
$ Nae
f .o in ) >

Amsterdam is well-known for its vast network of canals, which stretch for over 100km and are
classed as a UNESCO World Heritage site. Floating on top and buried within these waters,
however, lies a serious issue: plastic waste. The city’s garbage boats collect around 42,000kg of
plastic from its canals each year, but local individuals and organisations have also been inspired
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PlasticWhale

WE WORK TOGETHER WITH A BROAD COLLECTIVE OF CHANGE MAKERS
A wem . viomona”

BOSCH

Bosch eBike Systems

x
TRADE /\ MARK

Heineken

p gThcrc every step of the way.

% Rijkswaterstaat
&_}y Ministerie van Infrastructuur en Waterstaat

e°vepa

® the furniture factory

l THE ¢+ Port of
FOUNDATION ¢4 Amsterdam




