Welcome to the Freshaspherem

Innovation that is delivering extra quality

and value for the fresh produce industry
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our mission

To be a world leader in innovative technologies
that extend the freshness and quality of fresh food and flowers.

We strive to make fresh produce safer, more available and affordable,
reducing global food waste in an ethical and sustainable way.
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It's Fresh! — the company

Created in 2010, It's Fresh! is part of The Food Freshness Technology Group.

Patented technologies to extend freshness and quality in fresh food and flowers.

$35m invested to-date
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a protective Freshasphere™

removing the harmful materials from the atmosphere
surrounding fresh produce
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ethylene production
accelerates significantly
as a ‘stress’ response to
environmental pressures

ethylene is a natural gas
emitted and re-absorbed
by fruit, speeding up the
ripening process and
shortening its life

removing ethylene Cranfield University
slows down the has shown that ethylene
ripening process and affects many more fruits

extends the life of fruit than once thought

ethylene & fruit /
//
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THE FILTER THE FARM THE SHOP THE HOME

The I¥'s Fresh! Filter The farmer uses the filter The retailer uses the filter < At home the filter
to protect the quality of to protect quality, ' continues fo extend
freshly picked produce | extend freshnessand @ quality and freshness so

absorbs natural ripening
gases, protecting the

atmosphere and locking for its journey from farm reduce the problem of you can enjoy more

in freshness to shop in-shop waste and waste less

from field to fork

N



A, °

Integrated Filter into a Berry Pad/Cut Fruit

for all applications ? g

Self-adhesive label

Retail Filter



top seal

GAME
CHANGER
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the unlversql extra freshness wrap
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' RETAILER

GROWER SUPPLIER AT HOME
MORE FRUIT AT FARM GATE | LESS QC REJECTIONS ‘o} IMPROVED SALES PERFECT QUALITY FRUIT FOR -
QUALITY L 11% COST SAVING 0 LOERARA FRESHNESS &
SAVED $2-3 PER CASE BETTER GRADE-OUT ‘ ‘ "o V\IIBAE?TEE SEETL\J(CTIO FLAVOUR

AND EXTENDED SHELF LIFE

LESS WASTE GUARANTEED
i ‘ ,
| K

big benefits for the entire supply chain
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GROWER

Pick later for better flavour and more weight

SUPPLIER -

Longer storage life enables improved
inventory management

Protects produce from farm to point of delivery
(retailer/processor/port/)

Longer storage life enables

improved inventory management A ]
Greater consistency and management of maturity

Reduced transit damage & losses including
supply chain disruptions

Reduced grade-outs and rejections

Increased processing yields means greater cost savings

Reduced ‘out of spec’ customer rejections

Deliver superior quality and extended product life
to customers

N\ P Simuaiescategor groun 1
Nl t T 8P

Extended quality and less rejections means greater yield
& value per harvest

Deliver superior quality and extended product life
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RETAILER

Extended product quality, freshness & shelf-life
Reduced in-store waste (quality and margin)

Greater on-shelf availability increases consumer
perception of ‘freshness’

Reduced customer complaints
Greater consumer value (less waste, better taste)

Increased sales as satisfied consumers return
to buy more fruit more often

Stimulates category growth
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CONSUMER

The best quality money can buy i

Extra freshness and flavour
Greater value for money .‘
Better eating experience for longer
Reduction of waste at home

Increased consumer satisfaction
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what the Iindustry thinks
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“It's Fresh treatments were clearly better than
the Tectrol or Control treatments ....... My
bottom line on this test is it shows, in a
situation when external decay is able to
develop, that It's Fresh will inhibit that
development.

Prof. Jeff Brecht, University of Florida, USA

UF

FLORIDA
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“It's Fresh! suppressed postharvest senescent decline

and maintained natural disease resistance... we found

that you can extend shelf life for up to 2 days which is
really quite ground breaking.....”

Prof. Leon Terry, Cranfield University, UK

A

“It's Fresh! has shown to have a significant positive effect on \

guality and life extension in different packaging types and
temperature regimes; fruit tested with It's Fresh! had
increased saleability over fruit tested without It's Fresh!”

Dr Felix Lippert, Hortkinetix, Germany
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“We have used It's Fresh! extensively in our

shipments over the last 4 years both
domestically and international. In a nut shell it

B WL She'f lite of ollriruit by an #' 4 ~ “It's Fresh! gave us extra days, allowing us '
£ to hold the fruit, waiting for a better price l
N

average of 4 extra days which equates to a

net benefit of $2 -$3 per case.”
at the market”

Brian Keavy, VP Sales & Marketing, - F 7 i f Romy Meyer, Commercial Manager,
Kingsburg Orchards, USA | y Exportaciones Meyer, Chile
(> R A
RINGSBURG B - @
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MEYER S.A.




2sh-in the
carton with our produce is
like having an insurance
policy. It helps reduce the
risk of problems due to over
ripening, meaning better
quality on arrival, less waste
and the ability to add value
to our brand which
Increases our sales :
opportunities.”

AV v

rough the use o s#es In bu

transit shipments and retail packs we
have been able to increase product life
without any increases in complaints.”

Tony Harding — Technical & Procurement
Director Worldwide Fruit, UK

John Miller, Director,
Food\lim/\l Nlaws 7na|and

FOODNMEM
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“It's Fresh! technology allows the slowing down of the L
ripening process in fruits and vegetables.... we can ‘

) '.’
| report a reduction of 41% of in-store waste of the

Carrefour Quality branded RTE pears” N
®
Carrefour \'

-y

“This technology helps to preserve the quality of our fruit which is important -
for customers who want their food to stay fresher for longer”. h_
Hugh Mowat — Head of Quality Produce & Horticulture, Morrisons PLC, UK 'T

.

“Thanks to It's Fresh! the Stone fruit quality this season increased by 6% for both sea &
air-freight arrivals. This means that the rejection levels at DC were reduced and we
increased container acceptance from Chile into the US from 86% to 92%”
Octavio Meyer — Senior category Manager Walmart GFS

Walmart
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proud
customers

Morrisons

Since 1899

" British Strawberries ‘

Featuring /75 fresh! filters 16 improve quality & freshness.
> o




what the media thinks
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Homo | News | U.S. | Sport | TVShowbiz | Australia | Fomail | Health

e
Money | Video | Traves | Fashion Findor
The tiny gas-guzzling strip that makes food

ast FOUR days longer: Timelapse shows
0w the filter stops your fruit from going off

KCBS

B T 740AM | 106.9FM

t fruit industry calls for a deal to secure the rights of seasonal EU workers to save the nation's
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These Filter Sheets Will Help Keep Your Produce Fresh

What you need to know about the new fresh filters that are popping up in grocery-store
produce.
By Nora Horvath
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THE SUN, A NEWS UK COMPANY ~

YViewsley +

Now23'C  7pm22'C UK Edition »  Search

HOME ~ FOOTBALL ~ SPORT ~ TV&SHOWBIZ NEWS  LIVING

MONEY ~ MOTORS ~ TRAVEL TECH  SUN SAVE|

UK-based

S It’s Fresh! | AllMoney ~ NewsMoney  Shopping ~ Tips ~ MrsCrunch  Property  Business  Sun Savers

e STRAWBERRY FIELDS FOREVER Keep
Findings that paper at the bottom of your
5':5" 3 punnet of sup . —
e, <+ might just hel EveningStandard.
el Eeakroatik.  London restaurant
e  Canteen trials new food
are expecte el ASMALL piece of filter paper n

displaystoslow the process— secret weapon used by superm

~— like the
helped reduce

waste technology to
keep food fresher for

You might never have noticed tl
Waitrose - use the little green a

Big supermarkets - including, <
and white stripy filter in pack

THE PAckER

[ ]
Ethylene filters help shippers, retailers cut
waste

THREE COUNTIES

FRESHPRODUCE

Journal @

Britain's favourite fresh produce magazine since 1895

Fresh B
Plaza

news ~  search

job offers photos calendar

pricewatch retailers

New technology helps reduce strawberry waste

A new technology is on a mission to turn the great British strawberry green
as the summer season kicks off.

More than 38, 000 tonnas of soft frunt/bernes with a value of £180 mxlllon

GfoceryTrader =
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Journal

Britain's favourite fresh produce magazine since 1895

The Packer
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T S e A T o It's Fresh! draws $10 million investment
Morrisons to trial
new It's Fresh tech -
AgroFresh, a eclalizing in extending the shelf ide of produce, has invested 310 By
growing
Undisclosed active ingredient is printed n ::1'1“
directly onto packaging to boost product t's Fresh! has a similar focus, with products inchuding ethylene-absorbing filters A with 1t's
i i i i ntly
life by absorbing natural ripening .
hormone ethylene “We're delighted with this investment from ' the
m
such a res. ndustry leader,” It's Fresh! and fungal
technology
CEO Peter Sh 1 50d in 3 news refease.
the shelf-life
by as much
4 “Given their considerable experience in post- RS Eo-
N / harvest produce management, it's a perfect fin Bfthe
S w for our business. This alignment with ::""'r:m
C AN >
Agrofresh will aliow access to its 3,000 e Justity
> Jof using the
customers as well as its highly-respected R&D B8 :"'i:, 5

centers worldwide, assisting quicker
development of new Products and enabling our technology 1o reduce fo0d warste in macy

10 the workd.”

The research-and-developr

more warys to provide better fo
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