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https://www.ellenmacarthurfoundation.org/programmes/systemic-initiatives/make-fashion-circular

Instead of just trying to “do less bad,”
we need to change the way we make
and use clothes.

So that their production and use builds
economic, societal and natural capital
rather than depleting it.

-Ellen McArthur (The State of Fashion, 2018)
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Synthetics &
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Organic, Recycled
® 10% 9 erd
& Cellulosic
Source: Global Mill Consumption Share Lenzing Report, 2015



Reduce carbon
emissions by 50%
and have 100%
traceability and
100% compliance
by 2025.

KERING target

Use 100% recycled or
sustainable
materials by 2030,
and to become
climate positive by
2040.

H&M target
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AGROFORESTRY.

- No pesticides or fertilizers.

- Increase the amount of water.

- Sequesters 10-20 tons more carbon per ha / year.
- Increase crop diversity, Income and food security.
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TEXTILE
AGROFORESTRY.

Cotton, Colored Cotton, JuterRamie
(Nettle), Kapok (Paina), Kernza, Banana,
Pineapple, Tucum and natural dyes.



WHERE WE ARE

- S Prototype Farms.
- 3 Products Collabs with Designers.
- 20 trained community farmers.



cosesge:

L ee o
.

"
o?

o&bo O O

’ o
:

5 / /’ 7 o .‘9 ¥ s By

q'_» "‘-" 0" II' f ¢€'. ﬁ ) —— ..0. ..G

5a S o 5 hd

BOPENR020800834 £ RF XtrR 895t 220008 D8R0 6300 83 0rem 0FL ORI
e Bop, 1mx* 1D S8 6@ mmmmm e L ve -

Banana Algoddo Juta Abacaxi Tucum Laranja Buriti Eycalipto Café ﬁau Brasil Acafrﬁom






February, 2019 March, 2019













FARFARM

\j‘r‘\






















FARFARM pitch FASHION FOR GOOD

THE
FIBERS



SYNTROPIC COTTON




BRAZILIAN JUTE







BANANA
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NEXT STEPS

Feb, 2019



NEXT STEPS

F

BUSINESS CASE

Collect data and
create Business Case
to expand Textile
Agroforestry.

Collaborate with:
Farmers

:F

TRANSFORM

Test and optimize
fibers to get into the
industry.

Collaborate with:
Mills

&

DESIGN

Develop products and
build demand for
natural fibers

Collaborate with:
Designers



WAYS TO ENGAGE

F

TEXTILE
AGROFORESTRY

Plan and implement a
Textile Agroforestry

KPI:

Data & Content
regarding social and
environmental impact

:F

AGROFORESTRY
FABRIC

Use raw material to
spin and weave a
fabric

KPI:

Quality fabric to
develop a prototype
product

&

PARTNERS
FABRIC

Supply designer with
responsible fabrics
from our partners

KPI:

Supply fabrics to a
brand with quality and
scale.
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